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Week #4 Discovering the Library (Overview)
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How to find books and articles
The search
Week #5 General Sources-
Handbooks, textbooks, encyclopedias, dictionaries, annual
reviews, series, information compilations
Week #6 Finding Tools (2 lecture hours)
Guides to literature, indexes, abstracts, selected sources
Week #6 Test #1
Week #7 Specialty Libraries
Electronic Libraries
Government Resources
Business and Commerce Resources
Communication Periodicals
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Finding Experts

Using Experts

Interviewing (types, preparation, special problems)
Week #9 Writing: Visions and Revisions

The search for a focus

Thesis

Outline

Detail and context

Filling in the holes

Improving clarity and style
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Course Analysis Questionnaire

Section A: Details of the Course

Al This course will be one of four writing intensive options for students majoring in
Communications Media. The course will be open to non-majors and minors who
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Communications Media may enroll in this course as an advanced elective.

A2 This course does not require changes in the content of existing courses or
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