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Part II. Description of Curriculum Change

I. Catalog description

CM 440 Multimedia Production 3 credits
3 Lecture/Lab
0 Lab hrs
(3¢-0 1-3sh)

Prerequisites: CM 240 or permission of the instructor

The student will learn the processes and techniques of planning, designing, and producing used
with interactive multimedia. The course will provide hands on experiences in the use of
graphics, audio, animation, video, and authoring software applications to produce an aesthetically
acceptable product that meets specific objectives. The course is designed to meet the needs of
educational media, corporate training, and communications specialists.

II. Course objectives
At the conclusion of the course the students will:
* be aware of the applications of multimedia in industry, government, and education;

* be aware of the professional specialist employed by the multimedia industry;
* utilize various kinds of hardware and software used to produce multimedia;
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* apply the process used to plan and produce multimedia;
¢ and demonstrate an ability to plan and produce an interactive multimedia project.

II1. Course outline
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* Introduction and Course requirements
*The Multimedia Industry
-Definition of multimedia
-Role of multimedia in industry, government, education, and entertainment
-types of multimedia projects
-specialist employed by the multimedia industry
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Course Analysis Questionnaire
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(A1)

This course is an elective for students w1th a major or mmor in Commumcatlons
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(A2)

(A3)

(Ad)
(AS)
(A6)
(A7)

The course will neither supplant nor require changes in the content of existing courses or
requirements for other programs.

This course has been offered on a Special Topics basis as CM 481, Multimedia Production, in
the Fall of 1995 and the Spring of 1996. Both sections sections closed at the maximum
enrollment of 17 students.

This course will not be offered on a dual level basis.

This course will not be offered for variable credit

Ithaca College: Park School of Communications: 25-350 Interactive Multimedia

The content of this course is not required or recommended by an accrediting body, professional
society, law or other external agency. The results of a recent 5-year review by the
Communications Media Department clearly indicated a need for instruction in this area.

Section B: Interdisciplinary Implications

(B1)
(B2)
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This course will be taught by one instructor, a member of the Department of Communications
Media.

Computer Science, Communicatons Media, and Information Management, entitled Internet and
Multimedia (BE/CO/CM/IM 201), may have some overlap in content. However the major focus
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