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QW“ Course Analysis Questionnaire

Section A: Details of the Course A

Al. This course will be offered as elective for upper level Communications Media

majors. This course could also be taken by non-majors who have completed the stated
prerequisites.

A2. This course does not require changes in other courses in the Communications Media
program.

A3. This course has not been offered on a trial basis at [UP.
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AS5. This course may not be taken for variable credit.

A6. Other universities offer this or similar courses:
Kutztown University - Com 380 - Seminar in Communication Studies
Bloomsburg University - CS 390 - Seminar in Communication Issues
Ithaca College - Senior Seminar in Mass Media
: Seminar in Media
W Seminar in Organizational Communication

A7. The content of this course is not recommended or required by any professional
society or accrediting agency.

Section B: Interdisciplinary Implications

B1. This course will be taught by one instructor from the Department of
Communications Media
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C2. No other resources are needed to teach this course.
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C4. This course is expected to be offered once every other year without seasonal
restrictions.
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C6. It is anticipated that 20 students will be enrolled in this course. The enrollment
would be limited because of the discussion and research orientation of the course.

C7. No professional society recommends enrollments on this type of course.

Section D: Miscellaneous

Not applicable.



