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Syllabus of Record

I. Catalog Description

ECON 143 Financial Wellness 3 class hours
0 lab credits

Prerequisites: None 3 credits
(3¢-01-3cr)

Theones and principles related to the physxcal somal and emotlonal wellness aspects of
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4.  Individual versus society (e.g. personal debt versus national debt)
5.  Manias, bubbles, panics

C. Decision-making (3 hours)

Scarcity

Opportunity cost

Short-run versus long-run planning (goal setting)
Cost and benefit balance

Financial planning steps and professional resources
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D. The meaning of money (2 hours)
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4, Rule of 72

E. Human Capital (3 hours)
1.  Labor Markets
2. Occupations and expected earnings

F. Income Management (10 hours)
1.  Money management
i.  Budgeting
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4.  Saving
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i. Rent-to-own contracts
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iii. Internet service contracts
iv. Cable service contracts

K. Your rights as a consumer (2 hours) -
1.  Consumer agencies and organizations
2.  Consumer legislation
3.  Identity theft
4,

Advertising
L. International economics — whv vou shoyld care (3 hoyrs)
1, ___Exchange rates — currencv values

2.  Balance of payments
3.  International trade
4.  International investing
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50% Mid-term and Final Exams
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V. Grading Scale
Grading Scale:  A:>90%; B: 80-89%; C: 70-79%; D: 60-69%; F: <60%
VI. Attendance Policy

The course attendance policy will be consistent with the university undergraduate attendance
policy included in the Undergraduate Catalog.

VII. Examples of textbooks, supplemental books and readings
* Textbook to be chosen bv instructor. Examoles include:

—_Garman. E, T, (2006). Consumer ecanomics issues in America (90 ed )

Independence, KY: Cengage Learning.
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Saddle River, NJ: Pearson Education, Inc.

— Kapoor, J.R., Dlabay, L.R., & Hughes, R.J. (2012). Personal finance (10" ed.). New
York, NY: McGraw-Hill/Irwin.

— Reiboldt, W. & Zelenak, M. J. (2009). Consumer economics: The consumer in our
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— Tyson, E. (2011). Personal finance in your 20s for dummies. Indianapolis, IN: Wiley
Publishing Inc.

— Wood, J. G. (2010). From ramen to riches: building wealth in your 20s: Or
,gnc.ndmﬁ. Iiﬂzmg Investine nnd manaecing vour monev to oet rich slowly _hut surelu
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= Four scholarly-journal articles to be reviewed. Instructor or student (with instructor
approval) will choose articles.

VIII. Special Resource Requirements
None.

IX. Bibliography
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Sorenson, H. (2009). Inside the mind of the shopper: The science of retailing. Upper Saddle
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Underhill, P. (2008). Why we buy: The science of shopping--updated and revised for the
internet, the global consumer, and beyond. NY: Simon & Schuster.

Zukin, S. (2004). Point of purchase: How shopping changed American culture. NY:
Routledge.



Course Analysis Questionnaire

Al. This course is intended as a Dimensions of Wellness liberal studies course. This course is designed for all
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cross-listed with FCSE 143 and FIN 143.

A7 Thic cnnrcpi pot reapize chenoes in anv ather coursedn the drnart t
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A3. This course has not been offered at I[UP.

A4. This course is not intended to be dual level.

__ A\S. Thiscourse is nat ta he taken for variable credi
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C6. 30-35 students can be accommodated in a section of this course.
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D. No additional information is necessary.
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Assignment instructions:
The people around us contribute to our view of money and our relationship with it. This begins when we are
. young and continues thr_ogghﬁlj Qur lifq&i@MansimmentAlnu will examine vanr ralatinnchin
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Your relationship with money: A personal narrative

Grading Rubric/Criteria:
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Liberal Studies Course Approval General Information
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2. Students will
. ﬁiﬂj H_}_[.\gdlffrrino c"'*‘@hd@mmﬁﬁMinm&"&‘ﬂ_ nd haw nerennsl.onangumntian hahpikar di{‘&m

published on the US Bureau of Labor Statistics’ website (www.bls.gov) that relates to their future career
path and earning potential.

= yse the inigmel ta search for scholarshin and grant nnnortunities related tn theic demogranhic

information (age, sex, gender, race, ethnicity, etc.).

* examine predatory lending practices related to sex, race, and ethnicity.

* examine various types of advertising that are directed toward specific demographic groups, and will
evaluate those ads for stereotyping and bias.

3. The course instructor will select a book for the book report assignment listed in the syllabus of record. One
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