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NEW SYLLABUS OF RECORD

Catalog Description

HMGT 320 Hospitality Marketing 3 class hours
0 lab hours
3 credit hours
(3¢-01-3cr)

Prerequisite: HMGT 256

Understanding the principles and concepts of marketing as they apply to hospitality

management. Analvzes consumer behavior related to the hospitality industry.

Students learn to make effective marketing decisions as they apply to customer
stasifaction.

Course Objectives
The student will:

1. define the role of hospitality marketing and discuss its core concepts.

2. explain marketing strategies that are useful in the hospitality and travel industries.
3. explain the role of market-oriented strategic planning for hospitality and tourism
industries.
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K  Building Customer Loyalty through Quality (2 hours)

1. Defining Customer Value and Satisfaction
2. Retaining Customers
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L  Pricing Products: Pricing, Approaches, and Strategy (2 hours)

5. Factors to Consider When Setting Prices
6. General Pricing Strategies

M  Hospitality Distribution Channels (3 hours)

1. Nature of Distribution Channels
2. Marketing Intermediaries
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P.  Electronic Marketing: Internet Marketing, Database (2 hours)
Marketing and Direct Marketing

. Intemet Marketing
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Q. Professional Sales in Hospitality (3 hours)

1. Management of Professional Sales
2. Nature of Hospitality Sales
3. Organizing the Sales Department
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