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Catalog Description
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Resort Planning and Development: Special Considerations (2 hours)

1. Investment Considerations
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Resort Marketing, Promotion, and Sales (2 hours)

1. Market Segmentation
2. Promotional Methods and Strategies







Course Analysis Questionnaire

Section A: Details of the Course

A1 How does this course fit into the programs of the department? For what students is the
course designed? (majors, students in other majors, liberal studies). Explain why this
content cannot be incorporated into an existing course.

Course will be positioned within the Hotels & Lodging Track of the Hospitality
Management curriculum. Depth and specific knowledge points do not enable content to
be incorporated into an existing course.
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C8 If this course is a distance education course see the lmplementatlon of Dlstance

Section D: Miscellaneous

Include any additional information valuable to those reviewing this new course
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