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Part II. Description of the Curriculum Change

B. Summary of Proposed Changes

Analyze the economic and social impact of tourism; its promotion and
implementation. Acquaint students with services needed by tourists, the
role of the travel agent and organizations pertaining to tourism.

(2) New Course / Catalog Description:

Intraduces the student to concents pertaining to international and domestic

tourism. Course examines the economic, social, and cultural aspects of
tourism as well as how destinations are marketed.

(3)  Old Prerequisite:*  HR 101, Majors Only

New Prerequisite: ~ None

C)) Objectives Revised.

C. Justification / Rationale for Revision

During the course of the past sixteen years, when this course was first approved
for instruction, the global economic and tourism environment has changed
dramatically. Tourism exists today in countries that, at the time of initial course
approval, literally did not exist. Accordingly, a revision of the course was
necessary in order to make the topics of discussion accurate and relevant to
today’s tourism scenario.
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The Cornell Quarterly (Have)
Statler Hall

Cornell University

Ithaca, New York 14850

Holiday Magazine (up to 1975)
1100 Waterway Boulevard
Indianapolis, Indiana 46202

The Travel Agent (Need)
2 West 46th Street
New York, New York 10036

Group Travel Magazine (Need)
Travel Press Syndicate, Inc,-
33 East 46th Street

New York, New York 10017

- Travel - Holiday (Have)
Travel Building
Floral Park, New York 11001




This course change does not affect other departments, therefore a letter of support
was not obtained.



